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PANeL MeMBers
the PeoPLe who MAde the verdict!
A snapshot of the 30 leading executives who ranked India’s 
top 30 B-schools in the B&E B-School Survey 2012-13

Keertan is in charge of the Factual & Lifestyle portfolio 
of FOX International Channels in India including its 
strong existing brands like National Geographic Chan-
nel and FOX Traveller. With a career spanning over 17-
years in allied fields of the media, he has earlier 
worked at O&M and Mindshare in media planning 
where he honed his analytical and strategic skills; fol-
lowed by senior level assignments at Channel V, Star 
News, VH-1 and Star Plus.

Pradeep Kashyap is Founder & CEO of MART, a leading 
emerging market research and consultancy agency hav-
ing a footprint in South Asia. MART has partnered with 
many Fortune 500 companies for identifying business 
opportunities in India, Bangladesh and Nepal using 
community co-creation approaches. He is a global 
thought leader widely known as the ‘Father of Rural 
Marketing’ and has authored the most definitive book on 
the subject used as standard text in leading B-schools.

  KeertAN AdyANthAyA,
MD, Fox INtErNAtIoNAl ChANNElS

  PrAdeeP KAshyAP,
FouNDEr & CEo, MArt

“Employees today 
need to consistently  
come up with inno-
vative ideas, take 
ownership of the 
business and then 
drive it forward”

“once you get a 
2-year advanced ed-
ucation & knowl-
edge, you should 
gain confidence to 
become a job creator 
and not a job seeker”

“You ask a student what he wants to be 5 years hence. 
he’ll say that he wants to be in general management. 
No one will say that he wants to be an entrepreneur. ”

“I have been going through the placement process 
regularly from MBA institutes, the biggest challenge 
we face is with respect to coming up with new ideas.”

“Someone pursuing an MBA with no prior experience 
and then making the entrepreneurial plunge almost im-

mediately is more likely to fail”

“Employees (in the It sector) aren’t confident enough to 
stand equal to their counterparts overseas & display the 
spirit that we recognise as the entrepreneurial spirit”

“B-schools must provide a specialised entrepreneur-
ship course, and a three month course is simply not go-
ing to be enough”

In his capacity as the CEO of JSL Lifestyle, Anuj Jain oversees all aspects of the business 
starting from day-to-day operations right up to sales and marketing. He has more then 22 years 
of experience during which he managed dynamic business functions for leading global conglom-
erates like GE, Samsung, Whirlpool and Videocon.

Prashant Singh is the Vice President and Country Head (FOS & Agency) of Royal Sundaram Alli-
ance Insurance Company Ltd. He is credited with launching and establishing the Feet on Street 
(FOS) model for Bancassurance and Open Market in less than 90 days. He also revamped the 
agency channel thereby achieving 3 times the business growth in less than 3 years.

As MD, Altaf Halde is focused on developing Kaspersky Lab’s business in South Asian markets, 
including India, Nepal, Bangladesh and Sri Lanka, through the formation of strong partnerships 
with key clients, channel partners and industry associations. Halde is responsible for managing 

channel sales activities and day-to-day business operations in South Asia.

Chandra has over 18 years experience in the IT industry across the US and India. Under his 
leadership, Theorem India has managed to sustain hyper growth from a handful to 900 plus 

people over the past few years and is constantly innovating best practices to drive efficiencies 
and scale in the digital marketing space for marquee brands across the globe.

Ronesh Puri – an industry stalwart – joined Executive Access in 1995 as a Senior Consultant 
and then soon in the year 1997 took over as the Managing Director. Prior to this, he was an Ad-
vocate and a Banker. Ronesh today advises corporates, Chairpersons and Boards on key people 
issues and plays an important role in conducting organization-wide SWOT analyses and man-
agement appraisals for his clients.

  ANuj jAiN, CEo, JSl lIFEStYlE (A JINDAl StEEl GrouP CoMPANY)

  PrAshANt siNgh, VP & CouNtrY hEAD, roYAl SuNDArAM INSurANCE

  ALtAf hALde, MD (South ASIA), KASPErSKY lAB INDIA

  chANdrAKANth.B.N, Co-FouNDEr & MD, thEorEM
  roNesh Puri, MANAGING DIrECtor, ExECutIVE ACCESS
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Archana Browne is the Vice President of Sales & Mar-
keting for IRPPL – the corporate promoting brands 
like The Great India Place and Worlds of Wonder in 
Noida. With over 12 years of extensive experience in 
the media industry, Archana is a seasoned marketing 
professional, spearheading sales and marketing strat-
egies to maximize the profitability for the company. 
She is a keen strategist with a key focus on top and 
bottom line profitability.

Sudarshan has ensured high volume growth for Cali-
fornian Almonds in the last two years. Prior to this, he 
was at Fortis where he built the brand from scratch. 
At Fortis, he was a part of the growth team which 
made Fortis the largest player not only in India , but 
also took it abroad. An MBA from FMS, Delhi Universi-
ty, he has worked with Heinz, JWT, FCB and Lintas 
where he handled Unilever’s personal wash brands 
across Central Asia and Middle East.

Mudit spearheads various strategic marketing func-
tions across four key business lines at DHFL – Home 
Loans, Deposits, Insurance Services, Property Search 
& International Business (UK & UAE). His job also in-
volves managing. brand strategy and communication 
along with CRM and Lead Based marketing across 
multiple touch points and mediums. Mudit has been in-
strumental  in launching Aadhar Housing Finance – a 
collaboration between DHFL and IFC, Washington.

Sandeep holds a Masters degree in Business Adminis-
tration from FMS, Delhi University. Prior to joining Vid-
eocon, he has worked in companies like Delphi, Xerox, 
Bharti, Sony and Haier where he was heading the Hu-
man Resource function as Director – Human Resourc-
es. He has vast experience of 22 years in the areas of 
Talent Management, Talent Engagement and Talent 
Development.

An Economics graduate from Kirori Mal College and  
MBA in Marketing & Finance from T.A. Pai Manage-
ment Institute, Manipal. He’s worked for eight years 
with ICICI Bank in retail banking. He’s held some key 
positions at DLF City across the New Delhi Capital re-
gion. Harinder has been working for over five years 
with Raheja Developers Ltd. In his capacity as Senior 
Vice President, he looks after the sales and marketing 
divisions at the company.

At SBI, Sharad is responsible for 
building the Retail General Insur-
ance business across India by 
developing Bancassurance, Agen-
cy, Tele-marketing and e-Channel 
Models. He is also concurrently 
involved in spearheading the Ru-
ral Insurance business. His expe-
rience spans functions like busi-
ness strategy, planning and de-
velopment, human resources 
planning  and recruitment, prod-
uct management, wide-ranging 
distribution channel set up, mar-
keting and profit & loss manage-
ment. Sharad is a member of the 
Bombay Management Association

Vishal has been responsible for 
strengthening the operations of 
Metro Cash & Carry in a coun-
try where the wholesaler com-
munity posed unique challenges 
to the business model. A key 
strategist and manager, he has 
also worked with ICICI Bank 
and Dubai Development and In-
vestment Authority. Vishal 
holds a Masters in Public Ad-
ministration degree from Har-
vard University. 

  ArchANA BrowNe,
VP, SAlES & MArKEtING, IrPPl

  sudArshAN MAzuMdAr,
CouNtrY hEAD, CAlIForNIA AlMoND GrouP

  Mudit BhAtNAgAr,
DEPutY VP & hEAD MArKEtING, DhFl

  sANdeeP tyAgi,
VP–hr, VIDEoCoN INDuStrIES ltD.

  hAriNder dhiLLoN,
SENIor VP, rAhEJA DEVEloPErS

  shArAd MAthur,
VICE PrESIDENt-rEtAIl, 
SBI GENErAl INSurANCE 

  vishAL sehgAL,
hEAD – CorPorAtE  
rElAtIoNS, MEtro  
CASh & CArrY

“risk taking ability is most important. Within 
an organisation, you can be an entrepreneur 
and you don’t need to start your own business”

“It’s the best time for entrepreneurs. You will 
see the growth of a consuming class that’s ac-
tually going to buy products & have choice.”

“From the beginning, it is very important for a 
student to move from wearing a functional hat 
to wearing a larger business hat”

“once people have spent two-three years in 
Airtel, we have policies wherein we encourage 
people to set up their own ventures”

“India has huge diversity & disparity. unless 
future corporate leaders appreciate this, they 
will be impaired in their decision making”

“In realty, every employee is an entrepreneur. 
A lot of responsibilities & functional powers 
are now being passed on to professionals.”

“Business is no lon-
ger like it was pre-
1991, when suc-
cess depended on 
contacts with gov-
ernment and deep-
er understanding of 
bureaucracy. today, 
it has a lot more to 
do with ideation & 
innovation.”

“how many B-
schools actually 
teach irrationali-
ty? We tell them 
that this is the 
standard equa-
tion, this is the 
output, et al. And 
those are the irra-
tional people who 
will really change 
the world.”

Ramandeep has 15 years of experience as an HR gen-
eralist in the Telecom, Technology & manufacturing 
space at some of the most admired workplaces. AT 
Bharti Airtel, he looks after leadership hiring, organi-
sation design & WFP, employer branding, go-to cam-
pus strategy, hiring from top B-schools, TA process & 
policy design and bench creation for leadership roles. 
His expertise include strategic business planning, or-
ganisation design and corporate restructuring.

  rAMANdeeP siNgh,
hEAD-hr, BhArtI AIrtEl ltD.
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  BriAN teMPest,
ChAIrMAN, lANCAStEr uNIV. MGMt. SChool

A management graduate from IIM-A, Soumya’s career 
spans twenty four years in key responsibility positions 
in various leading organizations. Under the dynamic 
leadership of Soumya, Educomp has won several top 
honours. He is a savvy, results-oriented leader and criti-
cal thinker with proven success in managing multimil-
lion-dollar businesses across domains and regions. He 
has been instrumental in pioneering the entire Public 
Private Partnership (PPP) business of Educomp.

Dr.Brian Tempest currently advises companies, banks, in-
vestment funds, Private Equity & High Net Worth Individu-
als on their strategy in Asia based on his wide experience 
in China, Japan, South East Asia and India. Brian has 
worked for Ranbaxy since 1995, and held the position of 
MD and CEO till 2005. He was then Chief Mentor and Non-
Executive Director until 2008. He is one of the few expats 
to have led a Sensex Nifty 50 Indian blue Chip MNC and as 
a result has a valuable insight into India. Brian has also 
worked for Glaxo as Regional Director.

Anupam has played a key role in building and creating 
Liberty’s image from a family footwear brand to a 
complete lifestyle brand, and has positioned the com-
pany as one that gives quality products at a mid-pre-
mium price points. He has been responsible for spear-
heading and creating a strong retail team for Liberty 
Shoes. Anupam, as one of the key market activations, 
re-christened his dealers as Channel Partners there-
by, working towards establishing an interactive rela-
tionship through periodic Channel Partner Meets 
which has proved to be strategically beneficial for the 
both the parties. Liberty Group is the only Indian company amongst the top five 
manufacturers of leather footwear in the world.

L.S. Krishnan, is a media and ad-
vertising professional with more 
than 25 years of experience. LS 
has now been roped in by Amagi 
Media Labs in a senior leadership 
position. A veteran with over 25 
years of experience in Media, he 
comes to Amagi from Sakal 
group, where he was Business 
Head. He started his career with 
Times Of India’s  Response de-
partment later moving to Ful-
crum – JWT’s dedicated media 
buying arm for Unilever brands.
LS entrenched himself in the on-
line media space when it was at 
a very nascent stage in India.

Sandeep Bhushan is Vice Presi-
dent – Digital at HT Media Ltd. 
and heads the digital arm of the 
group. He is responsible for man-
aging key online businesses in-
cluding Hindustantimes.com, 
Livemint.com and Shine.com. His 
stint with this media group dates 
back to 2007. Before taking over 
online initiatives he looked into 
the marketing activities of Mint 
first as a CMO and later the day 
to day activities as a COO. He is a 
management graduate from the 
Indian Institute of Management, 
Ahmedabad and has a strong 
bent towards business strategy.

Akash is a strong believer in mo-
bile and Internet technology and 
has an experience of more than 12 
years in the mobility and IT indus-
try. As CEO of Hoopz Planet Info 
Pvt. Ltd. his key role is to look af-
ter the complete technology de-
velopment and 360 degree growth 
of the organisation in terms of ec-
osystem build up.

  souMyA KANti,
PrESIDENt, EDuCoMP SolutIoNS ltD.

  ANuPAM BANsAL,
ExECutIVE DIrECtor, lIBErtY GrouP

  L.s. KrishNAN,
BuSINESS hEAD, 
AMAGI MEDIA lABS 
PVt. ltD.

  sANdeeP 
BhushAN,
VP-DIGItAl, ht 
MEDIA ltD.   

  AKAsh sureKA,
MD & CEo, hooPz

“Empathy, passion and fire in belly are the key 
components of entrepreneurship. B-schools 
must drive students towards their passion”

“Colleges need to 
identify potential 
entrepreneurs and 
give them every 
possible support”

Alok has been the driving 
force behind sales, market-
ing, corporate planning & 
brand building activities of 
Canon in India for over a 
decade now. He has suc-
cessfully led the company 
towards achieving exponen-
tial growth & market share 
leadership in the printers 
and camera segments in the 
Indian market. Besides, Alok 
handles copiers, consumer 
imaging and information and 
the direct sales divisions at 
Canon. At present, he is also 
the President of MAIT and 
Chairman of CII’s National 
Committee for office auto-
mation and imaging industry.

Balakrishnan fondly re-
members being called Nos-
tardamus by senior Bank of 
America executives; for he 
actually predicted the 2008 
financial crisis 6 months be-
fore it happened! Bala 
joined Infosys in 1991. His 
contribution towards stead-
ying & steering the Infosys 
ship has been exemplary; be 
it w.r.t. the company’s India 
IPO in1993, first overseas 
listing in 1999, three spon-
sored secondary offerings 
or its first acquisition in 
Australia. He voluntarily 
stepped down from the CFO 
position this month to allow 
younger talent to rise.

Dr. Chandan Chowdhury 
in his current role, is re-
sponsible for driving 
business strategy 
through sales, business 
development and con-
sulting for all industry 
solutions in India. In his 
earlier roles, he has held 
a number of senior man-
agement positions in 
leading companies. He 
was holding the position 
of Country Manager, 
Strategic Accounts, Soft-

ware Group at IBM where 
he was responsible for 
driving all IBM software 
brands including industry 
solutions in the public 

sector and a select set of corporate accounts. Dr. Chandan 
is MS (Mechanical) and a double Doctorate and is an excel-
lent blend of corporate experience and academic values. 

Nipun is a scholar and a marketing professional who has 
held several senior management positions in consumer 
durable & appliance companies for the last 15 years. He is 
currently heading Lloyd Electric & Engineering Company. 
Under him, the Lloyd brand has become recognized as one 
of the premier makers of LCDs, air conditioners and heat 
exchangers in India. The company has today become the 
largest supplier for heating ventilation, air conditioning & 
refrigeration equipment to the Indian Railways and de-
fence amongst many other clients in India and overseas. 
Buoyed by initial gains in the air conditioning space, the 
company announced its entry into the LCD and LED seg-
ment some time back. 

  dr. ALoK  
BhArAdwAj,
Sr. VP, CANoN INDIA

  v. BALAKrishNAN,
DIrECtor, INFoSYS

 NiPuN siNghAL,
PrESIDENt, lloYD ElECtrIC & ENGINEErING

  dr. chANdAN  
chowdhury,
MD, DASSAult SYStEMS, 
INDIA 
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Dhananjay Chaturvedi pres-
ently heads Miele’s opera-
tions in India. He joined 
Miele with over 25 plus 
years of varied experience 
across diverse industries in-
cluding paints, electrical, 
consumer electronics and 
appliances. Prior to joining 
Miele, Dhananjay was in-
volved with LG India since 
its inception in India in 
1997. He played a key role 
in the rollout and evolution 
of the company and the 
brand. During his decade 
long tenure at LG India, he 
was Business Group Head – 
Modern Trade & Institu-
tional Sales. He has multi-
cultural experience with ex-
tensive business travel 
across Europe and Asia Pa-
cific including Australia.

Aneesh heads the mar-
keting, product manage-
ment and service quality 
functions at IDBI Feder-
al Life Insurance. He has 
worked across various 
functions such as sales, 
marketing, product man-
agement and operations 
in organisations such as 
Standard Chartered 
Bank, IDBI Principal Mu-
tual Fund, Kotak Life In-
surance and IDBI Bank. 
Aneesh is a graduate of 
Indian Institute of Man-
agement – Kolkata and 
has over 12 years of ex-
perience in the financial 
services sector. 

As the Founder & MD of 
Zicom Electronic Security 
Systems, Pramoud over-
sees strategic planning, 
local and International 
partnerships, acquisitions, 
marketing, sales, techni-
cal issues and the brand-
ing of the company. He 
founded the company in 
1995 and took it from be-
ing just another telecom-
munications start-up to 
India’s foremost authority 
in electronic security. He 

has also been the brain be-
hind taking Zicom public by 
listing it on the New York 

Stock Exchange. Rao is motivated by the prospect of 
making security solutions affordable and technology 
driven, thereby ensuring every home and office in India 
“feels safe”. With a good mix of customer focussed, emo-
tional quotient and business centric strategic approach, 
Pramoud propelled Zicom to a dominant status in the 
Electronic Security Market and now competes with the 
likes of Bharat Electronics Limited. 

From the computer networking industry to consumer dura-
bles to the advertising world, Dheeraj has acquired a dy-
namic and varying industry experience at a very young age. 
A good mix of business excellence, marketing skills and ex-
perience makes him a versatile and effective marketer. 
Dheeraj is known for his fresh perspective and rational ap-
proach coupled with impeccable delivery and execution. 
These qualities draw an instant buy-in. He always main-
tains complete tranquillity despite the fast-paced pressure 
environment. All Voltas, Dheeraj is responsible for the com-
pany’s over all marketing strategy.

Danish is a sociology graduate with a postgraduate degree 
in management, with a major in marketing. He has over 10 
years of experience in the telecom, advertising & television 
industries. After having worked with Koshika Telecom, Grey 
Worldwide and Sony Entertainment Television, he joined 
MAX in 2002; when MAX won ICC Cricket telecast rights at 
what everybody considered a ridiculously high price. In 
2008, he moved to Sony Entertainment Television, where 
he currently heads marketing & strategic planning.

  dhANANjAy 
chAturvedi,
MD, MIElE INDIA  

  ANeesh KhANNA,
SENIor VICE PrESI-
DENt, IDBI FEDrAl 
lIFE INSurANCE

  dheerAj chAdhA,
hEAD–MArKEtING, VoltAS

  dANish KhAN, VP MArKEtING,
SoNY ENtErtAINMENt tElEVISIoN

  PrAMoud rAo,
MD, zICoM


